Project: Pruett Foods, Inc.

Location: DeQueen, AR

Size: 28,000 Square Feet

Lighting Design: BAERO North America
Interior Design: AWG

When Ray Pruett, owner of Pruett’s Foods, purchased a somewhat run down grocery
store in Southwest Arkansas from a chain that had left town sometime before, he saw
an opportunity nobody else had envisioned. An opportunity not only to create a profit-
able grocery store where others had failed but also an opportunity to the give this
small community a supermarket like they had never seen.That vision came to life when
he opened the doors to an eager public on May 19, 2010.

I had been to market grand openings before but was astounded how his new custom-
ers waited their turn to thank Ray, his family, and his team for opening such a beauti-
ful store in their community giving them another option for their grocery needs. This
was even more astonishing since we were in Arkansas and the other store in town was
WalMart. They truly appreciated Ray’s effort to not just open a functional grocery store
but that he had taken both the time and the expense to offer their town a truly excep-
tional supermarket.

Whichever direction shoppers take when they step through the doors of the DeQueen
Pruett’s Foods, whether it be to the deli with its eyecatching stamped tin ceiling, en-
ticng fresh food displays and detail oriented decor or left to the Hispanic oriented Casa
del Pruett section with its wonderfully subtle lighting, wood flooring and vibrant mer-
chandising, they know this shopping experience will not be ordinary.

With roots in the markets of Europe, BAERO specializes in lighting for grocers and retail-
ers wanting to set their stores apart from the competition. In this case the competition
is @ Walmart SuperCenter and while that giant’s store is just down the street, these two
markets are worlds apart in atmosphere and design.

An already beautiful interior design package is complemented by BAERO’s mix of warm
tone high pressure sodium lamps and, where needed, cooler tone ceramic metal halide
lamps. When teamed with BAERO's two reflector tones of silver and nickel-silver (golden),
these two lamp sources allowed Pruett’s to incorporate the store within a store concept.
Each department has its own unique feel giving customers a more enjoyable shopping ex-
perience.

The high end produce department, illuminated by BAERO 100 watt sodium lamps with the
NS reflector, has an incredibly warm and inviting feel and the color of the produce just
pops out when you enter this area. The deli and meat departments, located just before
and just after the produce, use a combination of 100 watt sodiums and 70 watt ceramic
metal halides but with the silver reflector and BAERO’s patented meat/seafood filter. The
cooler tones of these departments provide contrast to the store’s star, produce, and this
contrast provides visual interest to Pruett’s customers. That visual interest provides sales
to Pruett’s Foods.



